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Holiday travel is one of the development  trends of global tourism in the 21st 
century. The resort  has been developed and more mature in foreign countries.  
However,  in China, tourist resorts has developed for only  a  short  period of 
several decades.  Although in recent years, the development has growing faster,  
but  there  are still many  problems in the development  process.  Measured by 
the standard of modern western tourist resort,  there  are few successful projects,  
the cause lies in the fact that the  tourist  source markets are  immature or  wrong 
orientation, but most important reason is that theories of the evolving and developing 
tracks and  the drive factors need to be further strengthened.  
In order to enrich this field of research, the author proposed to research on the 
core driving force of the tourist resort development, defined the connotation of the 
core driving force of tourist resort development, constructed the tourist resort 
development core driving force (tourist attraction) system, and proposed the system 
operation management strategy of the core driving force (tourist attraction) based on 
the principles and methods of tourism, systematics and economics after referring to a 
large number of domestic and foreign literature in the field. Further more, the author 
applied the research theory into the actual analysis of Riyuegu Hotsprings Resort,and 
vice versa enrich and develop the disciplines, methods and means of tourism. Thus, to 
provide some opinions for promoting the tourism products, service innovation, 
environment creation and healthy sustainable development of China's tourist resort. 
The text consists of six parts. The overview of tourist resort and tourism driving 
force and the related concept, establishes the theoretical basis of this research.And 
then it analyses the driving force of the tourist resort development, builds system 
structure model of the driving forces systems for the tourist resort, and further 
explores how to optimize the system structure of the driving forces, promotes the 














sustainable promoting to the resort development in the driving force system,defines 
the connotation of the core driving force of tourist resort, verifies that it has positived 
role to the development of  tourist resort .According to related theory, the tourism 
supply (tourist attraction) system is recognized as the core driving force of the tourist 
resort development; the structure model of the tourism attraction system is explored. 
Based on this, from the point of view of resort-based travel management, the thesis 
proposes the system operation management strategy of the core driving force (tourist 
attraction) of the tourist resort development. Then, it takes Riyuegu Hotsprings Resort 
as the example, verifies the feasibility on the structure model, and on this basis, 
elaborates the formation process and management strategies of the tourism 
attractiveness systems, cultivates the core driving force and enhances on the structure 
attractiveness on the tourist resort development, and pushs the healthy and sustainable 
development of the resort. Finally, it summarizes the conclution of the report and 
recommends several suggestions in developing relevant tourism destinations. 
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